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ake care next time you go out to pick up

something for dinner — Trolley Monsters are

taking over our supermarkets, and they're
travelling in pairs. One Trolley Monster is quiet and
well-behaved, the other is noisy and hard to predict
But it's the quiet ones you've got to watch — their
numbers are growing by 50 a week, much to the
delight of creator Marlene James.

The Mackay mum created the first Trolley Monster
(otherwise known as a trolley seat cover) when her
son Ethan was born with a heart problem about three
years ago. “Ethan was born with a VSD (ventricular
septal defect), which meant we had to be very careful
with him,” Marlene explains as she adeptly bundles
Trolley Monsters into bags on her veranda table. “We
couldn’t risk him catching anything, even a cold.”

Having seen a television program about germs
on supermarket trolleys, Marlene embarked on a
mission to design a protective seat cover for Ethan.
She created hundreds of prototypes and made so
many trips to Coles to try them for size that the
manager eventually gave her a trolley of her own!
Fellow shoppers couldn't help but notice the bold
colours of Ethan’s Trolley Monster, and Marlene
soon found herself making them for other mothers.
When she put her first Trolley Monster on E-Bay (the

Neanderthal model), she was surprised people were
prepared to bid for it. “l remember watching the price
0 up and thinking, “don’t pay that much — | made
that! You don't have to pay that much. It sold for $52
and | was frightened to send it away in case they
didn't think it was good enough”

As Trolley Monsters grew, Marlene found herself
strugglingto keep up with the arders so she gradually
found eight other women to help her. “All of us are
mums so there are no deadlines. That’s how | wanted
it. If you've got young kids at home you don't want
deadlines. When | started it was just me — | tried
to make at least one a day. Now we cut 50 Trolley
Monsters, 50 pram sets and 50 car seat covers a
week. There's very rarely any stock lying around.”

Marlene giggles as she tells me how nervous she was
when she began to order larger volumes of materials.
Once, a roll of wadding or 10 metres of material
seemed like a risky purchase; now she uses at least
four rolls of wadding and 10 rolls of material a week.
“When | first started | used to really worry when my
post office account was $200 a month. Now it's
$2000 a month — everything’s just got bigger”.

Marlene’s business Big G Little E, which is named
after her sons Graesen, 6, and the now healthy
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Ethan 3, has expanded its range to 30 products,
which have been snapped up by thousands of Aussie
mums. Many post entertaining photos of their little
ones enjoying their Trolley Monsters on the website
www.trolleymonster.com.au, and Kristina Hoseit
claims her daughter Angel feeds her monster “lolly
pop slobber and biscuit crumbs”

“It's like a big family and we try to keep it that way,”
Marlene smiles warmly. “I've received lots of lovely
letters from people and | still get goose bumps with
every one.”

The family feel of Big G, Little E is obvious to those
customers lucky enough to be greeted by young
Graesen. “Hello Big G, Little E Designs — my mum
sells Trolley Monsters,” he chirps into the phone with
enthusiasm. Not Ethan though — he just giggles and
hands the phone to mum, as | discovered when |
phoned about the interview,

Marlene says Big G Little E has no plans to slow down
and, with a mysterious grin, she reveals there are a
few new ideas in the pipeline. So next time you drive
past a kindergarten or stroll through supermarket
isles beware a new breed of monster could be lurking
nearby. CL





